For the past several decades, the market ideology commonly known as neoliberalism has glorifi ed insatiable consumerism as a natural human tendency under conditions of freedom. Yet various commentators predict that the current global economic slump will promote the "end of consumerism" and a "new age of frugality." We contend that these proclamations are premature and largely untenable. To genuinely break from the rampant market culture that has contributed to the depletion of critical natural resources and human rights abuses throughout the world requires more than simply a few behavioral adjustments associated with spending less. We make the point that insatiable consumption has become a global addiction whose treatment mandates a paradigmatic shift that breaks completely from deep-seated values, habits, and structures associated with neoliberal capitalism.
Introduction
Over the past several decades various commentators have used the concept of addiction to describe the hyper-materialistic mode of life fi rst referred to as conspicuous consumption by Th orstein Veblen (1965) over a century ago. 1 1 Consider the following quotes: a) "In a consumer society there are inevitably two kinds of slaves: the prisoners of addiction and the prisoners of envy" (Illich 1973); b) "Addiction in one form or another characterizes every aspect of industrial society." (Morris Berman, quoted in Shaw 2008); c) "Unsustainability is an unintended consequence of the addictive patterns of modern life" (Ehrenfeld 2008); d) "In a society without ritual the drug addict seeks not so much the thrill of a high as the satisfaction of the inner need for a participation mystique in the Indeed, the dominant consumerist ethos associated with market capitalism and modern life is essentially a culture of addiction, one that encourages an unrestrained appetite for personal and material satisfaction. Yet as with all addictive behaviors, the acquired pleasures are typically short-lived and destructive. Ultimately, as with addictions to intoxicants, sex, and gambling, a culture of consumerism leads to a host of personal and social harms-from alienation, to environmental destruction, to human rights abuses.
Particularly in the US, the explicit associations people make between consumerism, personal identity, success, and worthiness encourage what sociologist George Ritzer (2005) refers to as patterns of hyper-consumption (Pp. 31-32). Ritzer argues that Americans tend to be hyper-consumers in that they consume more of virtually everything in comparison to people of any other country.
2 One only has to review the recent events that took place in Valley Stream, New York in 2008, on the shopping day referred to as "Black Friday," to realize that the American consumer junkie is a genuine addict.
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Of course, Americans are not the only people affl icted with this addiction. With the expansion of market capitalism to virtually all corners of the globe, the consumer society has also been expanding. As Luigi Zoja (1989) argues, consumption has eff ectively become the primary ritual of modern society. dominant religion of our times: consumerism" (Zoja 1989); and e) "In the end, America's addiction to consumerism must be reigned in" (Artz 2007); f ) "[Consumerism] is arguably the religion of the late twentieth century" [emphasis in original] (Miles 1998).
2 Th e United States has about 5 percent of the world's population but consumes about 25 percent of the world's energy (Sawing 2004) . Th e average American consumes as much energy as: 13 Chinese, 31 Indians, 128 Bangladeshis, and 307 Ethiopians. Furthermore, Americans consume far more illegal drugs than any other population. According to a 2008 World Health Organization report US citizens lead the world in the use of marijuana, tobacco, cocaine and ranked in 6th in the use of alcohol (Degenhardt 2008) .
3 Among advertisers and avid shoppers, the term Black Friday refers to the day after Th anksgiving. Th is is the day that marks the beginning of the holiday shopping season in the United States. Th is is also a day when stores throughout the country advertise all sorts of discounts for their products, and bargain hunters camp outside department stores for a chance at purchasing coveted commodities at special prices before they run out. While these practices might seem innocuous, they provide a clear illustration of the consumer addiction that prevails in the United States. In fact, the death of Jdimypai Damour on "Black Friday" of 2008 might be regarded as a particularly egregious example of the sort of callousness and harm often promoted by the average person's addiction to consumerism. On Friday, November 28, 2008, Damour, a 34-year-old male worker at Wal-Mart in Valley Stream, New York, was trampled to death by a massive stampede of shoppers pouring into the store to fi nd bargains. As CNN reported "police offi cers who arrived to tend to Damour reportedly couldn't even break through the mob to get to Damour. As the man lay dying on the ground, men and women continued to trample over him, fi xed on gifts and deals, seemingly ignoring his plight or refusing to help" (Falcon 2008) . In this particular case, the worth of human life itself was overshadowed by the fervent desire for cheap fl atscreen TVs, computers, and other commodities.
